
uscm_2021_95
by Siti Fatonah

Submission date: 16-Oct-2021 04:51AM (UTC+0700)
Submission ID: 1675052290
File name: uscm_2021_95.pdf (338.15K)
Word count: 5685
Character count: 34214



5

15

36

41



3

6

9

13

16

20

22

25

26

32

39



23

27

33

40



1

4

8

12

14

19

30



2

11

17

24

28

34

35

37



7

10

18

21

29

31

38







9%
SIMILARITY INDEX

6%
INTERNET SOURCES

7%
PUBLICATIONS

0%
STUDENT PAPERS

1 <1%

2 <1%

3 <1%

4 <1%

5 <1%

6 <1%

7 <1%

8

uscm_2021_95
ORIGINALITY REPORT

PRIMARY SOURCES

publisher.uthm.edu.my
Internet Source

ro.uow.edu.au
Internet Source

iosrjournals.org
Internet Source

www.freepatentsonline.com
Internet Source

doi.org
Internet Source

Lura Rexhepi Mahmutaj, Besnik Krasniqi.
"Innovation Types and Sales Growth in Small
Firms: Evidence from Kosovo", South East
European Journal of Economics and Business,
2020
Publication

ojs.amhinternational.com
Internet Source

www.old.ittf.com
Internet Source



<1%

9 <1%

10 <1%

11 <1%

12 <1%

13 <1%

Publication

Ali Ihtiyar, Osman Nuri Aras. "chapter 5
Experiential Marketing", IGI Global, 2020
Publication

Ana Isabel Polo Peña, Dolores María Frías
Jamilena, Miguel Ángel Rodríguez Molina.
"The effects of perceived value on loyalty: the
moderating effect of market orientation
adoption", Service Business, 2016
Publication

Ratnawati, Budi Eko Soetjipto, F. Danardana
Murwani, Hari Wahyono. "The Role of SMEs’
Innovation and Learning Orientation in
Mediating the Effect of CSR Programme on
SMEs’ Performance and Competitive
Advantage", Global Business Review, 2018
Publication

Zhou Lu Lin, James Onuche Ayegba,
Emmanuel Onu, Peace Maina James, Zhang
Xin Jie. "Impact of Dynamic Capacities on the
Performance of Food and Beverage
Enterprises in Lagos, Nigeria", Research
Square, 2020
Publication



14 <1%

15 <1%

16 <1%

17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

dspace.lboro.ac.uk
Internet Source

fedetd.mis.nsysu.edu.tw
Internet Source

koreascience.or.kr
Internet Source

ojs.hh.se
Internet Source

repository.londonmet.ac.uk
Internet Source

repository.unja.ac.id
Internet Source

www.aessweb.com
Internet Source

www.allbusiness.com
Internet Source

Hend Hassan, Ahmed Abdelkader, Rashed
Alhaimer, Marwa Abdelkader. "Moderating
role of gender in influencing enterprise
performance in emerging economies:
Evidence from Saudi Arabian SMEs sector",
Problems and Perspectives in Management,
2021
Publication



23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

Suryono Efendi, Edi Sugiono, Eddy Guritno,
Sufyati, Hendryadi. "Building innovation and
competitiveness for low technology
manufacturing SMEs through imitating
capability and learning: The case of
Indonesia", Cogent Social Sciences, 2020
Publication

Titi Kurnia Fitriati, Dedi Purwana, Agung
Dharmawan Buchdadi, Iwan Kurniawan
Subagja. "Entrepreneurial Orientation and
Sme Performance: Dynamic Capabilities As
Mediation Study on Smes in Indonesia", KnE
Social Sciences, 2020
Publication

Tommi Laukkanen, Sasu Tuominen, Helen
Reijonen, Saku Hirvonen. "Does market
orientation pay off without brand orientation?
A study of small business entrepreneurs",
Journal of Marketing Management, 2015
Publication

arno.uvt.nl
Internet Source

ddd.uab.cat
Internet Source

eis.ktu.lt
Internet Source

hrmars.com



29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

38 <1%

Internet Source

open.library.ubc.ca
Internet Source

www.cluteinstitute-onlinejournals.com
Internet Source

www.ediindia.org
Internet Source

www.globalscientificjournal.com
Internet Source

www.i-scholar.in
Internet Source

www.pomsmeetings.org
Internet Source

www.scopus.com
Internet Source

Chen, Yung-Shuan, and Chin-Chang Chen. "A
model of factors moderating the relationship
between new product development and
company performance", Social Behavior and
Personality An International Journal, 2009.
Publication

Gábor Nagy. "Fenntartható versenyelőnyt
nyújt-e a piacorientáció egy gyorsan változó
környezetben? A vállalatok környezeti



39 <1%

40 <1%

41 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches Off

feltételekhez történő stratégiai adaptációja a
gazdasági átmenet idején", Corvinus
University of Budapest, 2015
Publication

Orlando Lima Rua, Catarina Santos. "chapter
10 Assessing the Relationship Between Brand
Image, Market Orientation, and Competitive
Advantage", IGI Global, 2021
Publication

Deborah E.M. Mulders, A. Georges L. Romme.
"Chapter 4 Unpacking Dynamic Capability: A
Design Perspective", Springer Science and
Business Media LLC, 2009
Publication

María‐Ángeles Revilla‐Camacho, Beatriz
Palacios‐Florencio, Dolores Garzón, Camilo
Prado‐Román. "Marketing capabilities and
innovation. How do they affect the financial
results of hotels?", Psychology & Marketing,
2019
Publication


